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An Overview of Tourism
Development in ROC
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No. of Overseas Visitors and Expenditures
In Taiwan 1975-2007
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Developing Process of Agro-tourism in ROC

Year Process

Before 1980 The beginning of sightseeing farm

1980-1989 | The development of industrial transformation

1989-2000 The promotion of recreational agriculture

After 2000 | The development of recreational agriculture
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+ “Recreational agriculture” means “A klnd of
farming management that applies landscapes
of countryside, ecosystem and environmental
resources, integrate the production of
agriculture, forestry, fishery and animal
husbandry, agricultural activities, culture of
farm villages and life of peasant families,
provide citizen recreation and enhance the
objective of experiencing agriculture and

farm villaies.” . i



4+ Agro-tourism Is the agriculture combining
production, live and ecology.

4+ In terms of operation, it is the rural tourism
merging agricultural production,
manufacturing of agricultural products and
tourism service industry.



4 The role of agrotourism in local or national
tourism development plan
4+ Development of the agrotourism has its legal

foundation in the “Agriculture Development
Ordinance”

4+ The local government is required to schematize
recreational agricultural zones which are In
accordance with regional agricultural features,
landscape, ecosystem and cultural heritage.

4+ The central authority (COA) is authorized to enacting
regulations for such development and approve the
proposed plan of the local authority



+ Case studies on
agrotourism
enterprises in Talwan




+ Product package

+ Features of the
products

+ Promotion and
marketing




Yy A fL g
Product package : Taiwan Pa Pa Go 5

Package Content Prices Farms | Visitors
| entrance fee NT$499 16 1
meal service
I on-farm activity | NT$999 8 1
I one-night stay | NT$1500 10 2
breakfasts
IV on-farm activity | NT$3000 20 2
three-night stay
Vv breakfasts NT$3600 9 2
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The development of international market

participating farm

Content 2004 2005 2006 2007
Hong Kong
Hong Kong Heng Kong Singapore
Country Hong Kong | .. Singapore .
Singapore Malavsia Malaysia
y Thailand
No. of
participating in
the International S / 8 8
Travel Fair
No. of
o 9 38 60 73
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The main problems encountered by
the agrotourism enterprises

 Small scale operation
— To provide diversified options for tourists
— For promotion

» Lack of specialized skill in managing
recreation facilities
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Issues, Challenges, and Solutions

+ The approach taken in Taiwan to enhance
the competitive strength of agro-tourism is
focusing on three tiers:

—human resource development
— consulting service for the industry
— integrated marketing platform
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